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MMaakkee  UUsseerrss  HHaappppyy  ttoo  BBUUYY  ––  DDeessiiggnn--iinn  UUssaabbiilliittyy 
CCoonncceepptt  ooff  YYoouurr  AAPPPPSS  &&  WWeebb  SSiittee 

  

  
IInnttrroodduuccttiioonn  ttoo  UUssaabbiilliittyy  TTeessttiinngg  
Background: Many companies invest a lot of money and manpower in their online/mobile 
businesses. Their websites/apps look really pretty and have plenty of rich features/contents. 
However, people abandon their websites/apps or do not utilize them in the ways that the 
companies wish.  
 
To save their online/mobile businesses, many companies invest more effort to make their 
websites/apps even prettier, do more promotion campaigns, or add features that their 
competitors have. Unfortunately, the benefits are usually short-lived. 
 
What the companies should do is to do usability tests to find out precisely the problems that 
people face when using their websites/apps. For example, do people fail to find the 
features/contents that they need, fail to use the features/contents, or have trust issues?  
 
Objective: Tell companies that to succeed in their online/mobile businesses, they have to 
include usability tests in their website/app development and maintenance processes. 

  

  
Objectives of the Seminar 
  WWhhaatt  iiss  uussaabbiilliittyy  tteessttiinngg??  

  WWhhyy  sshhoouulldd  yyoouu  uussaabbiilliittyy  tteesstt  yyoouurr  wweebbssiitteess//aappppss??  WWhhaatt  ccaann  uussaabbiilliittyy  tteessttiinngg  ddoo  tthhaatt  

aannaallyyttiiccss  oorr  ffooccuuss  ggrroouupp  ssttuuddiieess  ccaann''tt??    

  WWhheenn  ttoo  tteesstt,,  wwhhoomm  ttoo  tteesstt  aanndd  wwhheerree  ttoo  tteesstt??  

  WWhhaatt  ttoo  tteesstt  aanndd  hhooww  ttyyppiiccaall  tteesstt  sseessssiioonnss  ffllooww??  

  HHooww  ttoo  aannaallyyzzee  tteesstt  ddaattaa??  

  EEyyee  ttrraacckkiinngg  aanndd  rreemmoottee  uussaabbiilliittyy  tteessttiinngg  

 


